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City of Sacramento
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Meeting Date: 2/28/2012 Report Type: Consent

Title: Cooperative Purchase Agreements: Hardware & Office Supplies

Report ID: 2012-00129

Location: Citywide

Recommendation: Pass a Motion: 1) approving the use of US Communities cooperative purchase 
agreement (Contract No. 11019) with: a) Applied Industrial Technologies, Inc. in an amount not to 
exceed $600,000 through July 31, 2017, or until the contract is no longer available for use; and b) 
Home Depot in an amount not to exceed $600,000 through July 31, 2017, or until the contract is no 
longer available for use; 2) approving the use of Western States Contracting Alliance (WSCA) 
cooperative purchase agreement (Contract No. 7-11-51-03) with: a) Fastenal in an amount not to 
exceed $1.25 million through February 28, 2017, or until the contract is no longer available for use; 
and b) MSC Industrial Supply in an amount not to exceed $1.25 million through February 28, 2017, or 
until the contract is no longer available for use; 3) approving the use of The Cooperative Purchasing 
Network (TCPN) cooperative purchase agreement (Contract No. R4954) with Lowe’s in an amount 
not to exceed $500,000 through March 31, 2015, or until the contract is no longer available for use; 4) 
approving the use of National Joint Powers Alliance (NJPA) cooperative purchase agreement 
(Contract No. 031210) with Staples Advantage in an amount not to exceed $4 million  through March 
31, 2015, or until the contract is no longer available for use; and 5) authorizing the City Manager or 
the City Manager’s designee to execute purchases in the amounts specified above provided that 
sufficient funds are available in the budget adopted for the applicable fiscal year(s).

Contact: Marc Robles, Program Analyst, (916) 808-6343; Craig Lymus, Interim Procurement 
Manager, (916) 808-5524, General Services Department

Presenter: None

Department: General Services Dept

Division: Fleet Management Admin

Dept ID: 13001311

1 of 114

8

http://www.cityofsacramento.org/


Eileen Teichert, City Attorney Shirley Concolino, City Clerk Russell Fehr, City Treasurer
John F. Shirey, City Manager

Attachments:
_____________________________________________________________________________________________________________

1-Description/Analysis
2-Attachment 1-Estimated Expenditure
3-Applied Technologys Agreement
4-Home Depot Agreement
5-WSCA Agreement
6-Fastenal Agreement
7-CA PA Agreement
8-Lowes Agreement
9-Staples Agreement

_________________________________________________________________________
City Attorney Review

Approved as to Form
Lan Wang
2/15/2012 2:53:34 PM

City Treasurer Review
Reviewed for Impact on Cash and Debt
Russell Fehr
2/9/2012 3:35:43 PM

Approvals/Acknowledgements

Department Director or Designee: Reina Schwartz - 2/15/2012 12:46:59 PM
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Description/Analysis 

Issue: The City has ongoing requirements for office supplies, hardware, and industrial supplies 
and related services. The Department of General Services, Procurement Services Division is 
responsible for managing citywide contracts.   Using the recommended cooperative purchase 
agreements is advantageous to the City as the agreements are competitively bid and made 
available to government agencies nationwide and will result in cost and time savings.

Policy Considerations: The recommendations in this report are in accordance with: 1) City 
Code Section 3.56.240, which states that the City Manager may, by cooperative purchasing 
agreements approved by City Council, purchase supplies or nonprofessional services through 
contracts of other governmental jurisdictions without separate competitive bidding, where it is 
advantageous to the City; and 2) Resolution No. 2010-346 prohibiting the City from entering 
into any contract to purchase goods or services from any business or entity headquartered in 
Arizona.

         Environmental Considerations:

     California Environmental Quality Act (CEQA): The recommendations in this report have 
been determined to be exempt from the requirements of CEQA, under Section 15061(b)(3) 
which states that CEQA applies only to projects which have the potential for causing a 
significant effect on the environment. This report involves the purchase of goods and 
services in support of City departments. Therefore, as determined by the City’s 
Environmental Services Planning Manager, no environmental review is necessary.

Sustainability: Not applicable

Commission/Committee Action: Not applicable

Rationale for Recommendation: The Department of General Services, Procurement 
Services Division has ongoing requirements to purchase office supplies, hardware, and 
industrial supplies and related services to support the daily operations of the City. Examples of 
industrial supplies include heavy industrial items such as pumps, bearings, and impellers for 
water treatment plants, and light industrial items such as construction materials and 
commercial grade tools and equipment. Using the recommended cooperative purchase 
agreements is advantageous to the City as the agreements are competitively bid and made 
available to government agencies nationwide and will result in cost and time savings.

In an ongoing effort to maximize cost savings and staff resources, many government agencies 
share contracting efforts through cooperative purchasing. This procurement approach 
increases pricing competitiveness and lowers operating costs through volume buying. When 
comparing the administrative costs of procurement, staff considers product research, source 
selection, specifications, advertising, staff reports, awarding, protest, and administration of the 
contract. It is often more cost-effective to eliminate the cost and time spent on these 
administrative processes and purchase items and services through a cooperative purchasing 
program.  
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The City has used both regional and national cooperative purchase agreements to 
complement its own contracting initiatives. Cooperative purchasing enables City departments 
and the Procurement Services Division to evaluate a broader range of contracting 
opportunities and to share resources with other jurisdictions. Cooperative purchasing also 
leverages internal and external resources to maximize cost savings opportunities for the City.

Financial Considerations: Funding for the purchases made under the recommended cooperative 
purchase agreements will be provided by the operating budgets of the departments utilizing the 
agreements. Sufficient funding is available in the FY2011/12 budget for purchases made through 
June 30, 2012. Purchases made after June 30, 2012, are subject to funding availability in the adopted 
budget of the applicable fiscal year.

In determining the recommended spending authorities for the ongoing supplies and related services, 
Procurement Services staff reviewed the expenditure history by vendor and considered future needs. 
Expenditure estimates are listed in Attachment 1. 

Emerging Small Business Development (ESBD): None of the recommended vendors are certified 
with the City as emerging/small businesses. Cooperative purchase agreements are created, 
evaluated, and awarded by other government agencies that may or may not have similar emerging 
and small business programs. However, the Department of General Services, Procurement Services 
Division will consider other alternatives if it is determined that using cooperative contracts may have a 
negative impact on small businesses.
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Attachment 1
                            

Estimated Expenditures

US Communities 

Company
Contract 

No.
Commodity

Estimated Expenditure Amounts
(thousands)

Annual Total

Applied Industrial 
Technologies

11019
Industrial electronics and 

hardware, and related 
services

$120 $600

Home Depot 11019
Hardware and light 
industrial supplies

$120 $600

$200 $1,200

Western States Contracting Alliance 

Company
Contract 

No.
Commodity

Estimated Expenditure Amounts
(thousands)

Annual Total

Fastenal 7-11-51-03
Hardware, fasteners and 
light industrial supplies

$250 $1,250

MSC Industrial 7-11-51-03 Heavy Industrial supplies $250 $1,250

$416 $2,500

The Cooperative Purchasing Network

Company
Contract 

No.
Commodity

Estimated Expenditure Amounts
(thousands)

Annual Total

Lowe’s R4954
Hardware and light 
industrial supplies

$167 $500

$167 $500

National Joint Powers Alliance

Company
Contract 

No.
Commodity

Estimated Expenditure Amounts
(thousands)

Annual Total
Staples 

Advantage
031210

Office supplies, furniture 
and promotional items

$1,333 $4,000

$1,333 $4,000
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TAB 1- VENDOR CONTRACT AND SIGNA TURE FORM

VENDOR CONTRACT

Between __________________and

I
' ....';0> .. ;

),(;';;\0:

THE COOPERATIVE PURCHASING NETWORK (TCPN)
For

<'''}IF',''-:.'0"' "

The folloWing pages will constitute the contract between the successful vendor(s) and The
Cooperative Purchasing Network (hereinafter referred to as "TCPN"), having its principal place of
business at 7145 West Tidwell, Houston, TX 77092. Respondent shall include in writing any required
exceptions or deviations from these terms, conditions, and specifications. If agreed to by TCPN, they
will be incorporated into the final contract

This contract consists of the provisions set forth below, including provisions of all attachments
referenced herein. In the event of a conflict between the provisions set forth below and those
contained in any attachment. the provisions set forth below shall control.

GENERAL TERMS AND CONDITIONS

1. Customer Support

The vendor shall provide timely and accurate technical advice and sales support to TCPN staff
and TCPN participants. The vendor shall respond to such requests within one (1) working day
after receipt of the request.

2. Assignment of Contract

No assignment of contract may be made without the prior written approval of TCPN. Purchase
orders and payment can only made to awarded vendor unless otherwise approved by TCPN.

Awarded vendor is required to notify TCPN when any material change in operations is made that
may adversely affect TCPN's members, (Le. bankruptcy, change of ownership, merger, etc.)

3. Disclosures

Respondent affirms that he/she has not given, offered to give, nor intends to give at any time
hereafter any economic opportunity, future employment, gift, loan, gratuity, special discount, trip,
favor or service to a public servant in connection with this contract.

Include a complete description of any and all relationships that might be considered a conflict of
interest in doing business with participants in TCPN.

The respondent affirms that, to the best of his/her knowledge, the offer has been arrived at
independently, and is submitted without collusion with anyone to obtain information or gain any
favoritism that would in any way limit competition or give an unfair advantage over other vendors
in the award of this contract.
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4. Renewal of Contract

Unless otherwise stated, all contracts are for a period of one (1) year with an option to renew
annually for an additional four (4) years if agreed to by TCPN and the vendor. TCPN shall review
the contract prior to the renewal date and notify the current awarded vendor each year of the
contract renewal. Awarded vendor shaH honor the administrative fee for any sales occurred
beyond 30 days on any sales made based on a TCPN contract Whether awarded a renewal or
not.

5. Funding Out Clause.

Any/all contracts exceeding one (1) year shall include a standard "funding out" clause. A
contract for the acquisition, including lease, of real or personal property is a commitment of the
entity's current revenue only, provided the contract contains either or both of the following
provisions:

Retains to the entity the continuing right to terminate the contract at the expiration of each budget
period during the term of the contract and is conditioned on a best efforts attempt by the entity to
obtain appropriate funds for payment of the contract.

6. Ordering Procedures

Purchase orders are issued by participating entities to the awarded vendor stating "Per TCPN
Contract".

7. Shipments (if applicable)

The awarded vendor shall ship ordered products within seven (7) working days for goods
available and within four (4) to six (6) weeks for specialty items after the receipt of the order
unless modified. If a product cannot be shipped within that time, the awarded vendor shall notify
the entity placing the order as to why the product has not shipped and shall provide an estimated
shipping date. At this point the participating entity may cancel the order if estimated shipping
time is not acceptable.

8. Invoices

The awarded vendor shall submit invoices to the participating entity clearly stating "Per TCPN
Contract". The shipment tracking number or pertinent information for verification shall be made
available upon request.

9. Tax Exempt Status

Since this is a national contract, knowing the tax laws in each state is the sale responsibility of
the vendor.

10. Reporting
The awarded vendor shall electronically provide TCPN with a detailed monthly or quarterly report
showing the dollar volume of all sales under the contract for the previous month or quarter.
Reports shall be sent via e-mail to TCPN offices at reporting@tcpn.org. Reports are due on
the fifteenth (15th) day after the crose of the previous month or quarter. It is the responsibility of
the awarded vendor to collect and compile all sales under the contract from participating
members and submit one (1) report. Contracts are reviewed monthly; failure to report as
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stipulated may result in suspension of contract. The report shall include at least the following
information as listed in the example below:

Vendor Name
TCPN Report
Month or Quarter

Entity Name Zio Code State PO or Job# Sale Amount

11. Payments

The entity using the contract will make payments directly to the awarded vendor.

12. Pricing

The awarded vendor agrees to provide pricing to TCPN and its participating entities that are the
lowest pricing available and the pricing shall remain so throughout the duration of the contract.
The awarded vendor agrees to promptly lower the cost of any product purchased through TCPN
following a reduction in the manufacturer or publisher's direct cost. Price increases must be
approved by TCPN. However, the awarded vendor must honor previous prices for thirty (30)
days after approval and written notification from TCPN if requested.

All pricing submitted to TCPN shall include the tWO' percenU2%') administrative fee to be remitted
to TCPN by the awarded vendor. It is the awarded vendor's responsibility to keep all pricing up
to date and on file with TCPN. All price changes shall be presented to TCPN for acceptance,
using the same format as was accepted in the original contract.

All deliveries shall be freight prepaid, F.O.B. destination and shall be included in all pricing
offered unless otherwise clearly stated in writing.

13. Warranty conditions

All supplies, equipment and services shall include manufacturer's minimum standard warranty
and one (1) year labor warranty unless otherwise agreed to in writing.

14. Indemnity

The awarded vendor shall protect, indemnify, and hold harmless TCPN and its participants,
administrators, employees and agents against all claims, damages, losses and expenses arising
out of or resulting from the actions of the vendor, vendor employees or vendor subcontractors in
the preparation of the solicitation and the later execution of the contract. Any litigation involving
TCPN, its administrators and employees and agents will be in Harris County, Texas. Any
litigation involving TCPN's members shall be in the jurisdiction of the participating agency.
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15. Franchise Tax

The respondent hereby certifies that he/she is not currently delinquent in the payment of any
franchise taxes.

16. Marketing

Awarded vendor agrees to allow TCPN to use their name and logo within website, marketing
materials and advertisement. Any use of TCPN name and logo by awarded vendor must be
approved.

17. Supplemental Agreements

The entity participating in the TCPN contract and awarded vendor may enter into a separate
supplemental agreement to further define the level of selVice requirements over and above the
minimum defined in this contract i.e. invoice requirements, ordering requirements, specialized
delivery, etc. Any supplemental agreement developed as a result of this contract is exclusively
between the participating entity and awarded vendor. TCPN, its agents, members and employees
shall not be made party to any claim for breach of such agreement.

18. Certificates of Insurance

Certificates of insurance shall be delivered to the TCPN participant prior to commencement of
work. The insurance company shall be licensed in the applicable state ·In which work is being
conducted. The awarded vendor shall give the participating entity a minimum of ten (10) days
notice prior to any modifications or cancellation of policies. The awarded vendor shall require all
subcontractors performing any work to maintain coverage as specified.

19. Miscellaneous

Either party may cancel this contract in whole or in part by providing written notice. The
cancellation will take effect 30 business days after the other party receives the notice of
cancellation. After the 30th business day all work will cease following completion of final
purchase order.

TCPN reserves the right to request additional items not already on contract at any time.

\\~
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TAB 2 - QUESTIONNAIRE

Please provide responses to the following questions that address your company's operations,
organization, structure and processes for providing products and services.

1. States Covered
Bidder must indicate any and all states where products and services can be offered. Please
indicate the price co-efficient for each state if it varies.

D All States (Selecting this box is equal to checking all boxes below)

DAlabama
DAlaska
DArizona
DArkansas
DCalifornia
DColorado
DConnecticut
DDelaware
DFlorida
DGeorgia
DHawaii
Dldaho
Dlilino;s
Dlndiana
Drawa
DKansas
DKentucky
DLouisiana
DMaine
DMaryiand
DMassachusetts
DMichigan
DMinnesota
DMississippi
DMissouri

DMontana
DNebraska
DNevada
DNew Hampshire
DNew Jersey
DNewMexico
DNewYork
DNorth Carolina
DNorth Dakota
DOhio
DOklahoma
DOregon
DPennsylvania
DRhode Island
DSouth Carolina
DSouth Dakota
DTennessee
DTexas
DUtah
OVermant
DVirginia
DWashington
OWest Virginia
DWisconsin
DWyoming

2. Minority and Women Business Enterprise (MWBE) and (HUB) Participation

It is the policy of some entities participating in TCPN to involve minority and women business
enterprises and historically utilized businesses (HUB) in the purchase of goods and services.
Respondents shall indicate below whether or not they are an MIWBE or HUB certified.

a. MinoritylWomen Business Enterprise
Respondent certifies that this firm is an MIWBE DYes DNa

b. Historically Underutilized Businesses
Respondent certifies that this firm is a HUB DYes DNa
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3. Residency

Responding Company's principal place of business is in the city of State of_

4. Felony Conviction Notice

Please check applicable box:

D A publicly held corporation: therefore, this reporting requirement is not applicable.

D Is not owned or operated by anyone who has been convicted of a felony.

o Is owned or operated by the following individual(s) who has/have been convicted of a
felony.

• If the 3rd box is checked, a detailed explanation of the names and convictions must be
attached.

5. Processing Information

Company contact for:

Contact Person: ~ ~ _

Title: _

Company: _

Address: _

City: State: Zip: _

Phone: Fax:: _

Email: _

Purchase Orders

Contact Person: ~ _

Title: _

Company: _

Address: _

City: State: Zip: _

Phone: Fax:: _

Email:: _

\~
74 of 114

WStrosni
Typewritten Text
Wilkesboro

WStrosni
Typewritten Text
NC

WStrosni
Typewritten Text
X

wstrosni
Typewritten Text
Gary Cook

wstrosni
Typewritten Text
Government Sales Manager

wstrosni
Typewritten Text
Lowe's Companies

wstrosni
Typewritten Text
1000 Lowes  Blvd

wstrosni
Typewritten Text
Mooresville

wstrosni
Typewritten Text
NC

wstrosni
Typewritten Text
28117

wstrosni
Typewritten Text
Account Manager at GE 

wstrosni
Typewritten Text
Account Manager

wstrosni
Typewritten Text
Lowe's/GE

wstrosni
Typewritten Text
Atlanta

wstrosni
Typewritten Text
GA

wstrosni
Typewritten Text
(704) 757-4141 Option 1

wstrosni
Typewritten Text
(336) 651-3300

wstrosni
Typewritten Text

WStrosni
Typewritten Text
GovMilAccounts@lowes.com

WStrosni
Typewritten Text
P.O. Box 530954

WStrosni
Typewritten Text
30353-0954

WStrosni
Typewritten Text
(866) 232-7443

WStrosni
Typewritten Text
NA

WStrosni
Typewritten Text
NA



D Certified education/government reseller

D Manufacturer marketing through reseller

D Othe' _

Sales and Marketing

Contact Person: _

Title: _

Company: _

Address: _

City: State: Zip: _

Phone: Fax:: __

Email: _

6. Distribution Channel: Which best describes your company's position in the distribution
channel:

D Manufacturer direct

D Authorized distributor

D Value-added reseller

7. Pricing Information

• In addition to the current tYP'lcal unit pricing furnished here'ln, the Vendor agrees to offer all
future product introductions at prices that are proportionate to Contract Pricing.

DYes DNo

If answer is no, attach a statement detailing how pricing for TCPN participants would be
calculated,

• Pricing submitted includes the required TCPN administrative fee.

• Vendor agrees to remit to TCPN the required administrative fee.

• Additional discounts for purchase of a guaranteed quantity?

DYes DNo

DYes DNo

DYes DNo

8. Cooperatives

List any other cooperative or state contracts currently held or in the process of securing
..

Discount Annual SalesCooperative/State Agency Expires
Offered Volume

!

I
:
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TAB 3 - COMPANY PROFILE

Information About Your Company

Please provide the following:

1. Company's official registered name.

2. Brief history of your company, including the year it was established.

3. Company's Dun & Bradstreet (D&B) number.

4. Company's organizational chart of those individuals that would be involved in the contract.

5. Corporate office location.

a. List the number of sales and service offices for states being bid in solicitation.

b. List the names of key contacts at each with title, address, phone and e-mail address.

6. Define your standard terms of payment.

7. Who is your competition in the marketplace?

8. What is your market share?

9. Are you gaining market share, losing market share, or maintaining market share?

10. What is your strategy to increase market share?

11. What differentiates your company from competitors?

12. Describe how your company will market this contract if awarded.

13. Describe how you intend on introducing TCPN to your company.

14. Describe your firm's capabilities and functionality of your on-line catalog/ordering website.

15. Describe your company's Customer Service Department (hours of operation, number of
service centers, etc.)
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Green Initiatives

• We're committed to helping to build a cleaner future!

According to the U.S. Census Bureau, the world population is expanding at a mind-boggling
rate. The world reached 1 billion people in 1800; 2 billion by 1922; and over 6 billion by 2000.
It is estimated that the population will swell to over 9 billion by 2050. That means that if the
world's natural resources were evenly distributed, people in 2050 will only have 25% of the
resources per capita that people in 1950 had.

The world has a fixed amount of natural resources - some of which are already depleted. So
as population growth greatly strains our finite resources, there are fewer resources available.
If we intend to leave our children and grandchildren with the same standard of living we have
enjoyed, we must preserve the foundation of that standard of living. We save for college
educations, orthodontia, and weddings, but what about saving clean air, water, fuel sources
and soil for future generations?

As our business grows, we want to make sure we minimize our impact on the Earth's climate.
So we're taking every step we can to implement innovative and responsible environmental
practices throughout TCPN to reduce our carbon footprint, reduce waste, energy
conservation, ensure efficient computing and much more. To that effort, we ask respondents
to provide their companies environmental policy and/or green initiative.

Vendor Certifications (if applicable)

• Provide a copy of all current licenses, registrations and certifications issued by federal, state
and local agencies, and any other licenses, registrations or certifications from any other
governmental entity with jurisdiction, allowing respondent to perform the covered services
including, but not limited to licenses, registrations or certifications. Certifications can include
applicable MIWBE, HUB, and manufacturer certifications for sales and service.
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TAB 3 – COMPANY PROFILE 
Questions 1 – 15 / Green Initiatives / Vendor Certifications 

 
1. Company’s official registered name: 

Lowe’s Companies Inc. 
 

2. Brief history of your company, including the year it was established: 
Founded in 1946, Lowe’s has grown from a small hardware store in North Carolina to the second 
largest home improvement retailer worldwide and the 7th largest retailer in the U.S. 

The company went public in 1961, and began trading on the New York Stock Exchange in 1979 
(NYSE: LOW). The modern Lowe’s began in 1994, when our new store expansion consisted of 
only large stores, which we define as stores with greater than 85,000 square feet of selling 
space. Expansion continues as Lowe's opens a new store on average every week with our 
117,000-square-foot (117K) stores in the nation’s larger metro markets and our newer 94,000-
square-foot (94K) stores in the nation’s small to mid-sized markets. Lowe's opened its first 
stores in Canada in December 2007 and opened its first stores in Mexico in February 2010. 

Lowe’s stores stock 40,000 products and have hundreds of thousands more available by special 
order-- offering practically everything customers need to build, beautify, maintain, and enjoy 
their homes and businesses. 

Although times have changed since Lowe 's first opened its doors in 1946, Lowe’s values have 
not – the company remains committed to offering quality products for homeowners and 
businesses at the lowest prices, while delivering superior customer service. 

3. Company’s Dun & Bradstreet (D&B) number:                                                                                                                  
018810275 

4. Company’s organizational chart of those individuals that would be involved in the contract:         
An explanation of how our groups would work together to support TCPN is provided in the 
answers to Questions 12 and 13 on page 17. 
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5. Corporate Office Location: 

Lowe’s Companies Inc. 
1000 Lowe’s Blvd. 
Mooresville NC 28117 
 

Mike Horn 
Vice President, Commercial Sales 

704-757-0634 / Mike.J.Horn@lowes.com 
  

Michael Watkins 
Director, Govt. / Natl. Accts. / QSP               

704-758-3001 / Michael.B.Watkins@lowes.com 
 

Gary Cook 
Manager, Go vernment Sales –  

Operations   
704-758-4326 / Gary.R.Cook@lowes.com  

Stephanie Russell 
Manager, Go vernment Sales –  

Account M anagement  
704-758-2125 / Stephanie.B.Russell@lowes.co m 
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Lowe’s has ~125 District Commercial Account Specialists (DCAS) to serve TCPN members at the local 
level – they are listed below: 
 
Jimmie McCarter - South Central Field Director      Office: (704) 758-3148       

District DCAS Market Mobile Email 

850 Michael Anderson Dallas D850, TX (817) 301-6290 Michael.T.Anderson@lowes.com 

1219 Joe Perry Ft Worth D1219, TX (972) 670-0253                      Joe.J.Perry@lowes.com 

854 Judy "Dixie" Still Dallas D854, TX (214) 605-9708  Judy.D.Still@lowes.com 

1231 Bryan Jenkins Okalahoma City D1231, OK (405) 205-7931 Bryan.Jenkins@lowes.com 

861 Jeff Thomas Tulsa D861, OK (918) 803-2536  Jeffery.Thomas@lowes.com 

860 Elizabeth Linville Nashville- Columbia D860, TN (615) 829-4488 Beth.A.Linville@lowes.com 

862 Mike Breen Nashville D862, TN (615) 693-1029 Mike.D.Breen@lowes.com 

1248 David Culpepper Memphis D1248, TN (901) 302-8691 David.A.Culpepper@lowes.com 

886 Stephanie LaVallee St. Louis D886, MO (636) 221-0442 Stephanie.M.LaVallee@lowes.com 

888 Phil Pucket Kansas City D888, MO-KS (913) 209-3584 Phil.R.Puckett@lowes.com 

1244 Mike Clark St. Louis D1244, MO (573) 212-0133 Mike.S.Clark@lowes.com 

857 Jennifer Simon Houston D857, TX (832) 317-0795 Jennifer.D.Gomez@lowes.com 

1220 Klair Nagy Houston D1220, TX (281) 381-9224 Klairann.M.Nagy-1@lowes.com 

852 Jon Crosby Houston D852, TX (281) 520-2064 Jon.A.Crosby@lowes.com 

856 Ian LaRocque Austin D856, TX (512) 365-4222 Ian.J.LaRocque@lowes.com 

1227 Steve Echavarria San Antonia D1227, TX (210) 870-8819 Steve.Echavarria@lowes.com 

1257 Charles Van Cleave Austin - Round Rock D1257, TX (254) 652-4409 Charles.T.Vancleave@lowes.com 

876 Robert Benenate New Orleans D876, LA  (504) 717-5973  Robert.J.Benenate@lowes.com 

864 Jim Miller Pensacola D864, FL (850)232-7609 Jim.E.Miller@lowes.com 

1302 Jody Coker Mobile D1302, AL (251) 348-2401 Jody.A.Coker@lowes.com 

1306 Todd Sibley Baton Rouge D1306, LA (225) 726-5507 Todd.L.Sibley@lowes.com 
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Lowe’s has ~125 District Commercial Account Specialists (DCAS) to serve TCPN members at the local 
level – they are listed below (continued): 
 
Allan Rhew - Northeast Field Director                 Office: (704) 758-3408             

District DCAS Market Mobile Email 

811 Thomas Spinner Virginia Beach D811, VA (757) 848-8350 Thomas.M.Spinner@lowes.com 

813 Marty Utz Baltimore-Catonsville D813, MD (410) 591-6993  Marty.R.Utz-1@lowes.com 

899 Rick Hixon Richmond D899, VA (434) 390-3034 Richard.R.Hixon@lowes.com 

1212 Craig Everett Manassas D1212, VA (540) 331-1571 Craig.A.Everett@lowes.com 

1242 Brandon Rice St. Charles D1242, MD (301) 789-8929 Brandon.A.Rice@lowes.com 

1255 Roger Borden Fredericksburg-Dale City D1255, VA (540) 308-1384 Roger.C.Borden@lowes.com 

1351 Pam Lucas E. Richmond D1351, VA (804) 516-9549 Pam.L.Lucas@lowes.com 

815 Demetrae DeShields Dover D815, DE (302) 387-9381 Demetrae.L.Deshields@lowes.com 

875 Mike Taylor Reading-Morgantown D875, PA (484) 388-0267 Mike.Taylor@lowes.com 

1271 Chris Adomat Philadelphia D1271, PA (610)633-0387 Christopher.E.Adomat@lowes.com 

1229 Scott Scheyer Turnersville D1229, NJ (856) 340-5292 Scott.L.Scheyer@lowes.com 

1230 Anthony Ruiz New York City D1230, NY (516) 491-0338 Anthony.Ruiz@lowes.com 

1217 Mohendra Puran New York D1217, NY (201) 401-7441 Mohendra.Puran@lowes.com 

1243 Corey Lombardo New York D1243, NY (732) 691-9710 Corey.A.Lombardo@lowes.com 

1281 Ben Mueller New York D1281, NY (973) 362-6091 Ben.W.Mueller@lowes.com 

1305 Guy Sacco Trenton D1305, NJ (609) 306-7469 Guy.Sacco@lowes.com 

1346 Phillip Dacheux Plymouth Meeting D1346, PA (215) 872-3305  phillip.dacheux@lowes.com 

1215 Justin Greenia Boston D1215, MA (413) 207-1815 Justin.Greenia@lowes.com 

871 Guy Paradise Hartford D871, CT (203) 605-6518  guy.j.paradise-1@lowes.com 

1228 Mark Valla Boston D1228, MA (774) 222-3416 mark.valla@lowes.com 

1287 Steve Radzikowski Boston D1287, MA (781) 315-3020 Steve.Radzikowski@lowes.com 

1291 Rich O'Donnelle Boston D1291, MA (603) 521-5993 Richard.Odonnell@lowes.com 

1272 Kevin "KC" Thomson Providence D1272, RI (860) 377-6774 Kevin.Thomson@lowes.com 

872 John Helmick Easton D872, PA (717) 585-5658 John.D.Helmick@lowes.com 

873 Ben Barnhart Hanover D873, PA (717) 360-9255 Benjamin.Barnhart@lowes.com 

874 Rick Bell Morgantown D874, WV (724) 321-2335                         Richard.T.Bell@lowes.com 

1234 Brian Zoelle Pittsburgh D1234, PA (724) 355-0014 Brian.R.Zoelle@lowes.com 

1251 Kyle Kruescher Newburgh D1251, NY (845) 418-1963 Kyle.Kreuscher@lowes.com 

870 Mark Cassada Syracuse D870, NY (315)723-8870 Mark.E.Cassada@lowes.com 
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Lowe’s has ~125 District Commercial Account Specialists (DCAS) to serve TCPN members at the local 
level – they are listed below (continued): 
 
Tom Morrow - Southeast Field Director               Office: (704) 758-2627 

District DCAS Market Mobile Email 

823 Larry Routh Greensboro - Highpoint D823, NC (336) 698-5046 Larry.M.Routh@lowes.com 

824 Scott Stewart Charlotte D824, NC (704) 682-9022 Scott.S.Stewart@lowes.com 

825 Greg Wilson Hickory - Morganton D825, NC (828) 514-5446 Gregory.M.Wilson-1@lowes.com 

826 Luke Tatum Asheville D826, NC (828) 702-4434 Luke.J.Tatum@lowes.com 

828 Steven Murdock Charlotte D828, NC (704) 506-7710                   Steve.B.Murdock@lowes.com 

833 Tabatha Sudduth Greenville D833, SC (864) 398-3056 Tabatha.C.Sudduth@lowes.com 

834 Steve Lethco Columbia D834, SC (803) 457-0824 Stephen.M.Lethco@lowes.com 

1241 Jeff Harrell Winston Salem-Concord D1241, NC (704) 456-8466  TBD 

1247 Brian Aguirre Atlanta D1247, GA (770) 639-4581 Brian.Aguirre@lowes.com 

830 Randal Webb Hoover D830, AL (205) 641-2123 Randal.E.Webb@lowes.com 

831 Chad Nails Altanta D831, GA (770) 286-4409 Chad.R.Nails@lowes.com 

832 Stacy Tolbert Atlanta D832, GA (770) 238-9838 Stacy.S.Tolbert@lowes.com 

836 Floyd Coffman Birmingham - Hoover D836, AL (256) 497-7288 Floyd.M.Coffman@lowes.com 

892 Dana Farmer Atlanta D892, GA (404) 617-0502 Dana.Farmer@lowes.com 

1296 Tom Bentley Augusta, GA - Augusta D1296, SC (706) 945-9314 Thomas.W.Bentley@lowes.com 

858 Jack Lait Orlando D858, FL (407) 312-5302 Jack.M.Lait@lowes.com 

869 Michael Kiper Melbourne - Palm Bay D869, FL (772) 380-2823  Michael.J.Kiper@lowes.com 

1221 Mike Saparito Miami D1221, FL (786) 447-7554 Michael.J.Saparito@lowes.com 

1249 Zach Kelley Jacksonville D1249, FL (904) 271-0578 Zachery.A.kelley@lowes.com 

1278 Matt Fratus Port Orange D1278, FL (386) 847-2630 Matt.Fratus@lowes.com 

1348 Bill Webb Orlando D1348, FL (407) 312-7135 William.H.Webb@lowes.com 

1350 Jeffery Baker Miami D1350, FL (561) 284-9169  Jeff.F.Baker@lowes.com 

820 Allan Smith Jacksonville - Greenville D820, NC (252) 702-2051 Allen.A.Smith@lowes.com 

822 Dwight Jones Raleigh D822, NC (919) 406-4454 Bobby.D.Jones@lowes.com 

827 Robert Jones Raleigh D827, NC (919) 200-3121 Robert.L.Jones@lowes.com 

1240 Lori Plesser Fayetteville D1240, NC (910) 709-5226 Lori.R.Plesser@lowes.com 

837 Mike McLain Savannah, GA (843) 518-3696 Mike.N.mclain@lowes.com 

865 Sandy Parlett Tampa D865, FL (813) 373-8188 Sandy.K.Parlett@lowes.com 

868 Dave Chaffman Gainesville D868, FL (352) 672-4744 Dave.M.Chaffman@lowes.com 

1270 Raul Cordova Tampa D1270, FL (813) 712-9243 Raul.Cordova@lowes.com 

1297 Thomas Reinhard Lakeland D1297, FL (863) 272-8087 Thomas.A.Reinhard@lowes.com 

1355 Bob Solgot Tampa D1355, FL (941) 465-0517 Robert.Solgot@lowes.com 
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Lowe’s has ~125 District Commercial Account Specialists (DCAS) to serve TCPN members at the local 
level – they are listed below (continued): 
 
Jeff Armstrong - West Field Director                Office: (704) 758-4159 

District DCAS Market Mobile Email 

880 Amanda Dickey Burbank D880, CA (562) 237-6388 Mandy.A.Dickey@lowes.com 

882 Paul Finch Los Angeles D882, CA (714) 421-3209 Paul.J.Finch@lowes.com 

1102 Sophia McDonnell Fontana D1102, CA (909) 278-2549 Sophia.M.Mcdonnell@lowes.com 

1236 Reuben Pacheco Los Angeles D1236, CA (213) 435-9176 Reuben.b.Pacheco@lowes.com 

1253 Jason Blacklock Vista - Oaceanside D1253, CA (760) 814-0524 Jason.T.Blacklock@lowes.com 

1262 Taush Petralia Los Angeles D1262, CA (951) 203-8970 Taush.A.Petralia@lowes.com 

1263 Vanita Jones Los Angeles D1263, CA (213) 435-7388 Vanita.M.Jones@lowes.com 

893 Greg Birchman Seattle D893, WA (425) 238-5686 Greg.J.Birchman@lowes.com 

894 Chuck Orr Seattle D894, WA (360) 485-3342 Charles.J.Orr@lowes.com 

898 Frank Wellman Seattle D898, WA (206) 402-7105 Frank.D.Wellman@lowes.com 

1100 Sarah Hill Portland D1100, OR (503) 307-4384 Sarah.E.Hill@lowes.com 

1264 Alton Culverhouse Anchorage D1264, AK TBD alton.l.culverhouse-1@lowes.com 

896 Mike Carter Denver D896, CO (303) 868-2587  Mike.Carter@lowes.com 

1101 Bryan Houser Phoenix 1101, AZ (623) 414-0920  Bryan.Houser@lowes.com 

1223 Jean Dowling Albuquerque D1223, NM (505) 967-8862 Jean.M.Dowling@lowes.com 

1238 Mark Hafley Westminster D1238, CO (720) 545-6604 Mark.E.Hafley@lowes.com 

1284 James Dohnalek Denver D1284, CO (720) 670-9548 James.C.Dohnalek@lowes.com 

1313 Nicholas Miller Phoenix - Chandler D1313, AZ (602) 828-9580 Nicholas.J.Miller@lowes.com 

885 Ed Marshall Las Vegas D885, NV (702) 236-8608 Edward.J.Marshall@lowes.com 

897 Steve Thurgood Salt Lake City D897, UT (801) 602-1096 Steve.K.Thurgood@lowes.com 

1103 Todd Borchardt Sacramento D1103, CA (916) 201-4546 Todd.M.Borchardt@lowes.com 

1104 Angela Bennish San Jose D1104, CA (408) 497-2001 Angela.C.Bennish@lowes.com 

1357 Chris Ganne Fresno D1357, CA (559) 967-0683 Chris.M.Ganne@lowes.com 

1267 Chris Nygren Antioch - San Francisco D1267, CA (925) 784-6141 Chris.E.Nygren@lowes.com 

1314 Sean Doonan Salt Lake City D1314, UT (801) 597-7233 Sean.P.Doonan@lowes.com 

 
Tom Yeatts - North Central Field Director             Office: (704) 758-3439   

District DCAS Market Mobile Email 

1293 Michael Ostrander Flint D1293, MI (248) 881-7023 Michael.J.Ostrander@lowes.com 

1250 Ralph Page Detroit D1250, MI (734) 478-5346 Ralph.H.Page@lowes.com 

842 Ryan Savage Clinton Township D842, MI (586) 907-7768 Ryan.A.Savage@lowes.com 

843 Tim Bresnahan Indianapolis D843, IN (317) 471-7790 Tim.C.Bresnahan@lowes.com 

1276 Harland Schroder Indianapolis D1276, IN (317) 376-2245 Harland.Schroeder@lowes.com 

819 Derk Walker Toledo D819, OH (419) 386-9461 Derk.C.walker@lowes.com 

839 Chuck Kilkenny Columbus D839, OH (614) 827-5199 Chuck.A.Kilkenny@lowes.com 

840 Troy Smith ColumbusD840, OH (614) 301-0461 Troy.E.Smith @lowes.com 

848 Jeff Luczywo Canton D848, OH (330) 696-2295 Jeff.A.Luczywo@lowes.com 

829 Ed Thornhill Dayton D829, OH (937) 416-2967 Edward.L.Thornhill@lowes.com 

1356 Scott Coverdale Fremont D1356, OH (440) 865-4590 Scott.W.Coverdale@lowes.com 

838 Mike Klieber Cincinnati D838, OH (937) 481-1990 Michael.L.Klieber@lowes.com 

1311 Brandon Hosler Cincinnati D1311, OH (513) 255-0471 Brandon.T.Hosler@lowes.com 

1303 Debbie Mossburg Chicago D1303, IL (630) 995-5395 Debbie.L.Mossburg@lowes.com 

1233 Renee Patrick Chicago D1233, IL (773) 318-9606 Renee.C.Patrick@lowes.com 

1245 Michael Surina Rockford-Elgin D1245, IL (224) 523-6213 Michael.R.Surina@lowes.com 

1286 TBD Milwaukee D1286, WI (414) 331-8049 TBD 
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6. Define your standard terms of payment: 
Lowe’s is committed to offering TCPN members the easiest, most convenient business credit 
program anywhere.  Our business credit offers easy-to read itemized billing, secure online 
account management, customized account setup and employee spending control.   

 
Lowe’s offers 3 types of business credit programs for our commercial customers:  Lowe’s 
Accounts Receivable (LAR), Lowe’s Business Accounts (LBA), and Lowe’s Business Rewards Card 
by American Express.  These programs are private label credit programs for Lowe’s.  The terms 
and conditions are pre-established and will be between the TCPN member who chooses to open 
an account and either GE Money or American Express.   
 
Below are key features and benefits of each of the three business account options outlined 
above: 
 
Lowe’s Account Receivable (LAR): 

– Easy to understand itemized statements with product level detail at invoice / agency 
level 

 Billing can be broken out by departments within the agency (ground 
maintenance, building / facilities maintenance, etc.) 

– Purchasing control with a list of authorized buyers and optional identification cards 
– No annual fee 
– Ability to pay by invoice 
– Pay in full each month 
– Online account management at LowesForPros.com 

 Allows for additional flexibility such as downloading invoice details into an Excel 
spreadsheet, allowing for more timely and greater reporting capabilities. 

– Additional security with special purchasing instructions 
 Ability to limit dollar amount of a single purchase 
 Can also limit what employees can purchase.   

Example:  Do not allow tool purchases 
– Choose the account structure that is right for the customers need 

 Regular – purchases are billed on one account number 
 Primary/Secondary – if your member has multiple locations that need to be 

linked to a centralized primary account, or has job accounting requirements, this 
is the right account for them.  Billing may be centralized or mailed to various job 
accounts. 
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Define your standard terms of payment (continued): 
 

Lowe’s Business Account (LBA): 
– Easy to understand itemized statements with product level detail 
– Purchasing control with the ability to issue multiple cards 
– No annual fee 
– Flexibility to make minimum monthly payment or pay in full each month 
– Online account management at LowesForPros.com 

Lowe’s Business Rewards card by American Express: 
– No annual fee 
– Revolving account – Pay in full, or over time with a revolving credit line 
– Employee spending limits and tracking – Track and assign a spending limit for each 

additional cardholder  
– OPEN Savings – Card members receive a 3% - 25% discount on Rental Cars, Hotels, 

Overnight Shipping, and other common business expenses.  Savings appear 
automatically on statements 

– Purchase Protections Guarantee – Purchases are protected from theft and accidental 
damage for up to 90 days from date of purchase (terms and conditions apply) 

– Online Account management – set up account alerts, monitor and analyze spending and 
set electronic bill payment. 

– Reward Benefits / Reward Points earned: 
 3 points per $1 spent at restaurants, office supply retailers, and for wireless 

phone bills 
 2 points per $1 spent at Lowe’s 

 1 point per $1 spent everywhere else 

Questions 7, 8, 9 and 10 with regard to market share and competition: 
  Information is proprietary to Lowe’s. 
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11. What differentiates your company from competitors?  
 

Dedicated, Service-Driven Commercial Sales Specialists  

In addition to a dedicated Commercial Sales Team at Lowe’s corporate headquarters, there are 
approximately 125 outside, market-based District Commercial Account Specialists throughout the country 
dedicated to assisting TCPN members in acquiring the products and services they need at Lowe’s while 

adhering to TCPN contract guidelines.  In addition, we have over 5000 dedicated, in-store Commercial 
Sales Specialists dedicated to delivering great customer service to TCPN members. 

 
LowesForPros.com  

TCPN members can visit LowesForPros.com and login as a TCPN member to obtain special offers (e.g., 
15% off paint, $10 off next $50 order, etc.) as well as gain access to industry articles, construction 
calculators, business credit account management, and much more.  They can also access Lowe’s Property 
Management System and Lowe’s Quotation Center for additional business tools and services.       

 
Maintenance Supply Rack Program:  
Lowe’s Maintenance Supply Rack Program is a great program to help keep TCPN members in stock with 

their most common consumable items needed to maintain and beautify their business .  Think of it as 
Lowe’s helping to manage a TCPN member’s inventory needs saving them both time and money.  With an 
initial supply purchase of just $100 or more, we will  provide a 5 shelf metal rack to stock a TCPN’s 
products for only a penny!  We will  also provide labels for TCPN members to place on their racking to 

track inventory and make reordering simple and hassle-free.  Our Team will  even contact TCPN members 
who choose to take advantage of the Maintenance Supply Rack Program on a regular basis to inquire 
about their replenishment needs.  This program will  save TCPN members significant time and money by 
keeping TCPN member personnel  on-the-job to focus on their most important business needs while 

minimizing any business risk associated with having personnel go off-site. 
 
Special Values for TCPN Members  

We will  send direct mailers periodically to TCPN members with great values and special promotions to 
help TCPN members take advantage of additional values Lowe’s has to offer. 
 
Delivery  

Lowe’s has one of the largest fleets of supply and cons truction delivery vehicles in the business to provide 
TCPN members with what they need when they need it.  And just like our extended business hours, our 
delivery fleet runs 7 days per week to ensure we meet the needs of our valuable business customers.   

 
For TCPN members, a significantly reduced fee of $20 for deliveries  will  also be made available.  This is a 
significant savings compared to normal $65 – $90 delivery fees depending on local market conditions. 

 

Volume Pricing with Quote Support Program (QSP):  
Lowe’s Quote Support Program is designed to ensure all  TCPN member orders are priced according to the 
pricing schedule in Tab 6 of this proposal.  Please allow a minimum of 24 hours to process each order.  
More lead time may be required depending on the materials being requested and size of the order.   

 
Additional Every Day Savings with Contractor Pack Pricing  
Lowe’s offers additional savings on over 800 in-stock “buy in bulk” store products.  Look for the yellow 

“Contractor Pack” label to save, or s top by the Commercial Sales Desk to review a complete l ist of 
Contractor Pack items.  Savings can range from 10% to 40%! 
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Easy Ordering 
Lowe’s is committed to making ordering easy and painless for TCPN members.  TCPN members will  have 
the following order options:  

 Faxing order to closest or preferred Lowe’s store.  For fax orders, we will  develop a customized 

“Worksheet/Cover Page” for each TCPN member that will  have their closest Lowe’s stores 
information pre-populated to making fax ordering easier. 

 Calling in an order to the Commercial Sales Desk at their local Lowe’s store – Lowe’s stores can 

be easily located by using Lowes.com or calling 1-800-44-LOWES.  
 Placing an order online via www.Lowesforpros.com 

 Submitting an order electronically to TCPN@Lowes.com – a dedicated TCPN accounts person will  

receive the email and ensure the appropriate Lowe’s store executes the order and has the 

products pulled for fast and easy pick-up or delivery based on the TCPN member’s preference.   
 Placing a phone order by calling a dedicated TCPN accounts person assigned to the TCPN 

contract using a dedicated 800# for TCPN members.  This person will  facilitate all  the order 
details and ensure the appropriate Lowe’s store executes the order and has the products pulled 

for fast and easy pick-up or delivery based on the TCPN member’s preference.  
  

 
Environmentally Responsible, Energy Efficient “Green” Products  

Lowe’s is proud of our past performance in promoting products offering the highest standards in energy 
efficiency.  EPA & U.S. Department of Energy ENERGY STAR® Award has been given to Lowe's seven 
consecutive years for promoting products that meet the highest energy and water efficiency standar ds.  
Most recently, the U.S. Environmental Protection Agency named Lowe`s Companies, Inc. the first winner 

of the ENERGY STAR Sustained Excellence Award in Retail. The award recognizes Lowe`s long-standing 
leadership as a retailer of energy-efficient products.  
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12. Describe how your company will market this contract if awarded. 
Lowe’s team of ~125 District Commercial Account Specialists (as listed in the answer to Question 5) will 
be the local points of contact marketing to all TCPN members – both current and prospective.  The 
District Commercial Account Specialists are responsible for meeting with Government agencies such as 
colleges & universities, school boards, housing authorities, hospitals, etc.   
 
In addition, Lowe’s is over 1,717 stores strong in the U.S. alone with dedicated Commercial Sales 
Specialists who are also responsible for marketing to and working with Government agencies in their 
local markets. With the list of members provided by TCPN upon award, Lowe’s will provide that 
information to our in-store Commercial Sales Specialists so they can contact members in their area and 
offer up our enthusiasm and commitment to service their needs by providing excellent customer service 
and quality building material and maintenance products.   
 
Corporately, Lowe’s will send a letter of introduction to all TCPN members informing them of our 
contract.  It will also include a quick reference guide outlining Lowe’s programs and services under the 
TCPN contract.  We will also include an easy reference aid listing out Lowe’s stores, points of contact for 
assistance / help, and other helpful tips designed to make it easy to do business with Lowe’s.   
 
13. Describe how you intend on introducing TCPN to your company. 
A Lowe’s/TCPN Contract would be managed by the Commercial / Government Sales Division of Lowe’s 
Companies Inc.  All contract compliance, negotiation, order processing, reporting and administrative 
payments will be handled by corporate personnel (as described in the answer to Question 5) out of the 
Mooresville, NC location.   
 
Our Corporate team, responsible for commercial and government sales as well as comprehensive 
customer and store support, is closely linked to our team in the Field to manage the sales process.  Upon 
award, a corporate communication through multiple channels would be distributed to all Regional Sales 
Directors, District Managers, Field Directors, District Commercial Account Specialists, and in-store 
Commercial Sales Specialists that would include: 

o Contract terms and conditions 
o Procedure to process incoming orders and execute pre-negotiated pricing for TCPN 

Members 
o A list of all current TCPN Members to support proactive marketing of the contract 

throughout all local markets across the country. 

In addition, Lowe’s personnel will be advised to offer the TCPN contract to eligible state and local 
government agencies that are not currently members of TCPN but that may benefit from this type of 
acquisition vehicle.  It is understood that TCPN personnel will be available to Lowe’s representatives to 
help explain the membership process to prospective members. 
  
14. Describe your firm’s capabilities and functionality of your on-line catalog / ordering website 
Lowes.com (www.lowes.com) is our primary public website and on-line product resource.  It can be used 
by Government agencies, businesses and retail customers as a valuable resource for researching 
products, services, and how-to projects.  For businesses such as government agencies that are members 

of TCPN, it can assist with purchasing decisions for products and services Lowe’s offers.   
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14. Describe your firm’s capabilities and functionality of your on-line catalog / ordering website 
(cont.): 

LowesForPros.com is an affiliated website and an additional resource for businesses and business 

professionals that can be accessed directly at www.lowesforpros.com or from www.lowes.com.   

a. Access to Lowe’s Quotation Center for TCPN members to submit electronic requests for quotes  

b. Exclusive special product offers for TCPN members – examples may include 15% off paint, $10 

off next $50 purchase, etc. 

c. Convenient and easy access to Lowe’s business credit center for online account management 

d. Online dimensional lumber and plywood pricing 

e. Convenient and easy access to Material Safety and Data Sheets (MSDS) for Paint & Cleaning 

Products 

f. Informative business tips and articles 

g. Construction calculators for estimating materials and labor-hours for jobs 

Online Ordering 
1)  Lowe’s online ordering is accessible to TCPN members via www.LowesForPros.com.   
 

Steps to ordering from Lowe’s Online are as follows: 

a) TCPN members login to Lowe’s Quotation Center 

b) Place a quote request or order online 

c) TCPN members can route their quote request or order to their preferred Lowe’s store or 

select an option to route it to a dedicated TCPN accounts person assigned to the TCPN 

contract at Lowe’s corporate headquarters  

d) A Lowe’s Commercial Sales Specialist will deliver a quote & pull your order for pickup or 

delivery 

e) Track and view detailed information on your previous orders & quotes  

Our Commercial Sales Specialists will work directly with members to provide a quote quickly and 

confirm your order so that the materials are ready when you need them. Our Commercial Sales 

Specialists are available 7 days a week to help you identify and order the materials you need to 

get the job done right, and right on time.  

All orders placed before 3 p.m. can be picked up in 2 hours.  All orders placed by 6 p.m. will be ready 
for 7 a.m. pickup the next day. 
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14. Describe your firm’s capabilities and functionality of your on-line catalog / ordering website 
(cont.): 

2)  Order related problems can be resolved by directly contacting one of our local District 
Commercial Account Specialists (DCASs), the local store, or by email TCPN@Lowes.com.  
Corporate points of contact as described in Question 5 will also serve as an additional layer of 
account management and serve as central points of contact to deliver on our commitment of 
excellent customer service to both TCPN and TCPN members. 

3) Lowe’s has the capability to offer EDI, online ordering, acceptance of P-cards and purchase 

orders, as well as shipment tracking. 

4) Lowe’s does not require customers to re-submit orders in backorder status.  They will be kept in 

our “Due” files and once the order is received the member will be notified of delivery or pick-up 

by the nearest Lowe’s store. 

5) TCPN members can track shipment of online orders via their own account on 

www.LowesForPros.com. 

6) The steps to place an order on-line are as follows: 

a) Place a quote request or order online using the Lowe’s Quotation Center on 

www.LowesForPros.com  

b) A Lowe’s Commercial Sales Specialist will pull your order for pickup or delivery 

c) Track and view detailed information on your previous orders & quotes  

 Our Commercial Sales Specialists work with you to provide a quote quickly and confirm your 
order so the materials are ready when you need them. Our Commercial Sales Specialists are 
readily available a week to help TCPN members identify and order the materials they need to 
get the job done right, and right on time.  

 All orders placed before 3 p.m. can be picked up in 2 hours.  All orders placed by 6 p.m. will be 
ready for 7 a.m. pickup the next day  

 A ‘Call-Ahead Worksheet’ can be accessed by using the following link: 
http://www.lowesforpros.com/EasyOrderFulfillment 

 
15. Describe your company’s Customer Service Department (hours of operation, number of service 
centers, etc.) 
Lowe’s will serve TCPN members via our vast store network. We are open seven days a week with 
extended business hours.  At Lowe’s, we understand that members may have needs outside of normal 
business hours, which  is why we are open extended hours during the week and open on the weekend 
to meet your member’s needs.   
Typical store hours are as follows: 
               Sunday: 8am – 6pm 
               Monday – Thursday: 7am – 9pm 
               Friday & Saturday: 7am – 10pm 
                Local stores may vary.  Please call ahead to avoid any inconvenience. 

 Customer Service Department:  (800) 725-6714  
Customer Care Line for the closest Lowe’s Store: (800) 44-LOWES – (800-445-6937) 
Dedicated Email Support: TCPN@Lowes.com 
Dedicated TCPN Support 800# Staffed 7AM – 6PM EST Monday - Friday 
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Green Initiatives 
Lowe’s continues to build on a history of environmental leadership by helping consumers reduce their 
energy and water use while saving money through a growing number of product solutions.  
 

 Lowe’s has more natural/organic gardening items than any national retailer. We carry Hot Shot® 
Natural insect killers (uses lemongrass oil extracts, which is a natural insecticide). We carry Bayer 
Advanced™:  Bayer Advanced Natria™ as another step in our continuing effort to help 
consumers by providing choices for their home or business, lawn and garden pest, weed and 
disease management needs.  

 We offer a wide selection of environmentally responsible and energy-efficient products for the 
home, from ENERGY STAR appliances to low VOC paint. 

 We reached a multi-year agreement to make insulation manufacturer Johns Manville an 
exclusive supplier to Lowe's. As a result, our customers gain increased access to the most 
advanced insulation technology for energy efficiency and improved indoor air quality from the 
only company to offer a full line of Formaldehyde-free™ fiber glass building insulation. 

 Lowe’s helps customers handle the challenge of rising energy costs by introducing innovative 
energy-saving products by launching the Lowe's Energy Center. Piloted in 21 California stores, 
with plans to expand to other locations across the U.S. in 2010, the Energy Center is retail’s first 
comprehensive, easy-to-shop destination for products that help customers measure, reduce and 
generate energy. The Center makes simple and affordable solar technology more accessible.  For 
the first time, homeowners can purchase grid-connected solar panels off the shelves of a major 
retailer.  

 Providing customers products that make their lives better while saving them money and 
reducing their environmental footprint has resulted in industry-leading recognition for Lowe's. 

 The U.S. Environmental Protection Agency awarded Lowe’s the 2010 ENERGY STAR® Sustained 
Excellence Award in Retail. The award recognizes Lowe’s long-standing leadership as a retailer of 
energy-efficient products.  

 Lowe’s was honored for outstanding achievements year after year in customer outreach, 
employee training and product selection, and for reducing greenhouse gas emissions through its 
industry-leading commitment to energy efficiency.  

 Lowe’s has won eight consecutive ENERGY STAR awards (2003-2010), including four ENERGY 
STAR Partner of the Year awards for educating consumers about the benefits of energy 
efficiency.  

 In 2009, Lowe’s sold enough ENERGY STAR products to save consumers more than $265 million 
off their energy bills compared with non-ENERGY STAR products 

 Lowe’s achievements in delivering energy-efficiency savings to customers also include: 
Increasing the quantity and variety of ENERGY STAR products available in stores, including 
raising the number of ENERGY STAR dishwashers in stock to 90 percent of all dishwashers. 
Lowe’s carries retail’s largest in-stock selection of ENERGY STAR-qualified major appliances. 
Promoting ENERGY STAR as a way to save energy and money to an estimated 15 million 
customers per week through in-store efforts that included increased employee training and 
enhanced signage. 

 Lowe’s is also the 2009 WaterSense® Partner of the Year, offering retail’s largest in-stock 
selection of WaterSense products. 
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Green Initiatives (continued): 

 The WaterSense award honored our efforts to increase awareness of the WaterSense label and 
to educate consumers about water-efficient practices. Explaining the benefits of water 
conservation in stores and online through the “Build Your Savings” program, Lowe's i s helping to 
protect the future of our water supply and helping families reduce utility bills at a time when 
every dollar counts. 

 The number of WaterSense-labeled toilets and bathroom faucets Lowe's sold in 2009 can save 
enough water in a year to: fill more than 3,600 Olympic-sized swimming pools (or save more 
than 2.4 billion gallons of water annually) and save consumers $13 million each year on water 
bills. 

 Most recently, the U.S. Environmental Protection Agency named Lowe`s Companies, Inc. the 
first winner of the ENERGY STAR Sustained Excellence Award in Retail. The award recognizes 
Lowe`s long-standing leadership as a retailer of energy-efficient products.  

 

 

Vendor Certifications:  Not applicable 
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TAB 4 - PRODUCT I SERVICES

TePN is soliciting proposals from qualified respondents for MRO Equipment, Supplies and Related
Items and Services for its member agencies. The Services shall include, but not be limited to:

1. Pricing will be per a Distributor I Rese1ler Catalog less discount basis.
2. A full line offering of MRQ equipment, supplies and related items and services.
3. Items shall be either delivered to the customer's jobsite or available for pickup as locally available.
4. The successful bidder shall have a fully operational website that enables on-line ordering by the

individual member agencies.
5. The successful bidder shall have Government Sales, sales staff representatives in the TePN

member agency states.
6. Hourly services schedules, as applicable shall be included in the proposal.

Product Categories -Included but not limited to:

1. Appliances
2. Building Materials
3. Electrical Supplies
4. Fasteners
5. General Maintenance Supplies
6. HVAC Supplies
7. Irrigation Equipment & Supplies
8. Janitorial Supplies
9. Landscaping Supplies
10. Motors, Pumps
11. Paint Supplies
12. Plumbing Supplies
13. Swimming Pool
14. Tools (general purpose & machine)
15. Window Treatments
16. Services (installation, glass cutting, rental, etc)

Products & Services Summary Matrix - Provide a matrix that will allow TCPN to readily appraise
your company's products and service offering versus other respondents.

Value Add Services Description - Please include any value add services information you think
TCPN should have when making their decision to select your company.

\~
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TAB 4 – PRODUCT / SERVICES 

Lowe's Services for Commercial Customers 

Get What You Need. When You Need It. At Lowe's we've learned a  lot about commercial business customers  since we began in 1946 . 

You're no do-it-yourselfer. You're a  professional . Working longer hours , on bigger jobs , so you need professional-grade brands you can 

trust. Our services  are made to help save TCPN members time, money and make your agency run smoother. And get you out of the s tore 

and back on the job faster. Everything you need to make Lowe's Commercial Services  work harder for you is right here.  

Lowe's Business Credit 

The Lowe's  business credit program gives you the flexibility, convenience and financial power to get the job done.  See Tab 3 for more 

details.  

 

Easy Order / Fulfillment 

Lowe's offers you three ways to get what you want, when you need i t. We make contractor ordering easy, no matter what size job.  See Tab 

3 for more details. 

 

Blueprint Estimates 

Every successful  project begins with a Blueprint Estimate from Lowe's. Bring in your blueprints to Lowe’s  today and get the industry’s  most 

comprehensive list of materials available. Your Commercial Sales Specialist has all the information you need to get s tarted.  

 

Supply Rack 

Earn a Supply rack just by buying the things  you already buy. See Tab 3 for more details. 

 

Contractor Packs 

Contractor Packs allow you and your company to gain a bulk discount on certain i tems.  

 

Gift Cards 

A Lowe’s Gift Card is great for thanking employees for a  job well done, for service awards and safety incentives , and for showing 

appreciation to customers . We offer competi tive volume discounts and free shipping within 48 hours . 

 

Delivery 

Lowe's appreciates  you as a  valued customer. As a  result, delivery is available to you seven days  a week. And for Major Appli ance 

purchases, you have the option to choose next-day delivery! (Fees  may apply.) 
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Sample of Commercial Products Offered by Lowe’s: 
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Sample of Commercial Products Offered by Lowe’s: 
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Sample of Commercial Products Offered by Lowe’s: 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

97 of 114



                      
  
  
 
 

 

1000 Lowe’s Blvd. /Mooresvil le, NC 28117/Phone: 704 -757-4141/Fax: 336-651-3300 P a g e  | 5 

Sample of Commercial Products Offered by Lowe’s: 
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Sample of Commercial Products Offered by Lowe’s: 
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Sample of Commercial Products Offered by Lowe’s: 
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Delivery Schedule 
1. Lowe’s offers delivery 7 days a week from our Retail  locations. 

2. Monday - Sunday.  TCPN members must give a minimum of 24 hrs notice of all deliveries. 

 
Manage the award discount schedule 

1. The Store will submit each order to our Quote Support Program (QSP) to pull the % discount for each 

product. 

2. The DCASs in each market will be on point for coordination of the sales efforts. 

3. Training will be coordinated by the Lowe’s corporate office utilizing our advanced customer relationship 

management system to communicate the TCPN program to the stores. 

4. Upon request, each DCAS will coordinate getting new members set up on a Lowe’s LAR account when 

Lowe’s is given notice of new members. 

Online Ordering 
1)  Lowe’s online ordering is accessible to TCPN members via www.LowesForPros.com.   
 

Steps to ordering from Lowe’s Online are as follows: 
a) Place a quote request or order online at the Lowe’s Quotation Center  

b) A Lowe’s Commercial Sales Specialist will deliver a quote & pull your order for pickup or delivery  

c) Track and view detailed information on your previous orders & quotes  

Our Commercial Sales Specialists work with you to provide a quote quickly and confirm your order so that the 
materials are ready when you need them. Our Commercial Sales Specialists are available 7 days a week to 
help you identify and order the materials you need to get the job done right, and right on time.  
 
All orders placed before 3 p.m. can be picked up in 2 hours.  All orders placed by 6 p.m. will be ready for 7 
a.m. pickup the next day   

 

 Our Commercial Sales Specialists work with you to provide a quote quickly and confirm your order so that 
the materials are ready when you need them. Our Commercial Sales Specialists are available 7 days a 
week to help you identify and order the materials you need to get the job done right, and right on time.  

 All orders placed before 3 p.m. can be picked up in 2 hours.  All orders placed by 6 p.m. will be ready for 7 
a.m. pickup the next day  

 A ‘Call-Ahead Worksheet’ can be accessed by using the following link: 
http://www.lowesforpros.com/EasyOrderFulfillment 
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TCPN members should report to the ‘Commercial Sales Desk’, clearly marked by a red banner sign, in each store.   
A minimum of 24 hours notice is required to ensure all contract compliance requirements are met for each TCPN 
order.   
 

a) Lowe’s will not assign a special account number to TCPN members.  TCPN members will be responsible for 

identifying themselves as members to Lowe’s store personnel in order to receive TCPN pricing. 

b) Currently there are no limitations that will prevent Lowe’s from offering the pricing that we’ve outlined in 

this bid response.  

c) TCPN member purchase orders can be accepted and will be processed through Lowe’s Corporate 

Headquarters in North Carolina.   

 

Manage Contract Pricing at multiple locations 

When orders are placed with 24 hrs notice, stores will submit item s through QSP to pull the % discount for the 

product s on the order.  QSP will send the store pricing according to the Contract Price 

Business Account 
1) In lieu of a Government agency submitting an LAR application, Lowe’s will accept “company letterhead” 

requests for credit. 
2) When an agency submits, the request must come on the requestors “company letterhead”  with a 

signature and the following text must be included: 
 "We are requesting an LAR account."   
 "We understand the terms of repayment are net 20th prox."   
 "We agree to the terms and conditions that govern the LAR account program.”  

It is Lowe’s responsibility to furnish a copy of the credit Terms & Conditions  in advance of an account being 
established.  See Attachment #3 in Tab 8 for Terms & Conditions of the LAR business account. 
 
Credit Hold 

1) Lowe’s Credit Center will communicate directly with TCPN Members should it be necessary for the account 
to be placed on credit hold. 
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TAB 5 - REFERENCES

Provide a minimum of ten (10) customer references for product and/or services of similar scope
dating within the past 3 years. Please try to provide an equal number of references for K12,
Higher Education and City/County entities. Provide the following information for each reference:

• Entity Name

• Contact Name and Title

• City and State

• Phone Number

• Years Serviced

• Description of Services

• Annual Volume
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TAB 5 – REFERENCES 
Entity Name Iredell Statesville Schools 

Contact Name and Title Kenny Miller, Exec. Dir. Facilities & Planning 

City and State Statesville, North Carolina 
Phone Number 704-873-3755 

Years Serviced Almost 2 
Description of Services Provide MRO, specialty items, playground 

equipment, etc.  

Annual Volume Proprietary 
 

Entity Name York Housing Authority 
Contact Name and Title Kyle Hall, Maintenance Supervisor 

City and State York, South Carolina 

Phone Number 803-684-7359 ext. 25 
Years Serviced 1 year 

Description of Services Construction materials and MRO  
Annual Volume Proprietary 

 
Entity Name UNCC 

Contact Name and Title Wanda Kay, Purchasing Agent 

City and State Charlotte, North Carolina 
Phone Number 704-687-7324 

Years Serviced 1 year 
Description of Services Provide MRO, specialty items, playground 

equipment, etc.  

Annual Volume Proprietary 
 

Entity Name York School District One 
Contact Name and Title Stan Quinn, Director of Operations  

City and State York, South Carolina 

Phone Number 803-684-1924 ext. 251 
Years Serviced 1 year 

Description of Services Every maintenance items, specialty items and 
bulk orders 

Annual Volume Proprietary 

 
Entity Name Waxahachie Independent School District  

Contact Name and Title Mike J. Craig, Building Trades 

City and State Waxahachie, Texas 
Phone Number 972-923-4600 

Years Serviced 5 years 
Description of Services Provide MRO, specialty items, playground 

equipment, etc.  

Annual Volume Proprietary 
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TAB 5 – REFERENCES 
Entity Name Dallas Housing Authority  

Contact Name and Title Martin Hendren, Purchasing Agent 

City and State Dallas, Texas 
Phone Number 214-951-8450 

Years Serviced 10 years 
Description of Services Every maintenance items, specialty items and 

bulk orders 

Annual Volume Proprietary 
 

Entity Name Rutgers University 
Contact Name and Title Stephanie Culpepper, Senior Buyer 

City and State New Brunswick, New Jersey 

Phone Number 732-445-4636 
Years Serviced 1 year 

Description of Services Every maintenance items, specialty items and 
bulk orders 

Annual Volume Proprietary 

 
Entity Name Housing Authority of Maricopa County 

Contact Name and Title Ben Chao, NSP Program Director 

City and State Phoenix, Arizona 
Phone Number 602-300-5310 

Years Serviced 1 year 
Description of Services Every maintenance items, specialty items and 

bulk orders 

Annual Volume Proprietary 
 

Entity Name Tempe Union High School District 
Contact Name and Title Bob Anderson, Director 

City and State Tempe, Arizona 

Phone Number 480-839-0292 
Years Serviced 1 year 

Description of Services Maintenance of their school campuses 
Annual Volume Proprietary 

 
Entity Name Prescott Unified School District No. 1  

Contact Name and Title Jay Collier, Director of Facilities 

City and State Prescott, Arizona 
Phone Number 928-445-2515 

Years Serviced 2 years 
Description of Services Maintenance of their school campuses 

Annual Volume Proprietary 
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TAB 6 - PRICING

Paper and/or Electronic Price Lists

• Respondents must submit products, services, warranties, etc. in price list.

• Prices listed will be used to establish the extent of a manufacturer's product lines, services,
warranties, etc. that are available from a particular bidder and the pricing per item.

• Paper and electronic price lists must contain the following:

• Manufacturer part #

• Vendor part # (if different from manufacturer part #)

• Description

• Manufacturers Suggested List Price and Net Price

• Net price to TCPN (including freight)

• Media submitted for price list must include the respondents' company name, name of the
solicitation, and date on CD, DVD or Flash Drive (i.e. Pin or Jump Drives).

Not to Exceed Pricing

• TCPN requests pricing be submitted as not to exceed for any participating entity.

• Unlike fixed pricing the awarded vendor can adjust submitted pricing lower if needed but,
cannot exceed original pricing submitted for solicitation.

• Vendor must allow for lower pricing to be available for similar product and service purchases.
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Lowe’s Home Centers – TCPN pricing files are available upon request.  Please email 
requests in writing to tcpn@tcpn.org. 
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TAB 7 - MISCELLANEOUS

Please include any additional products and/or services not included in the scope of the solicitation
you think will enhance and add value to this contract for TCPN participating agencies.

\~
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“This document is intended as a reference only and is not an official contract document. Please contact your Vertical 

Market Team with any questions pertaining to this contract.” 

 

   

NJPA Contract #031210 

Office & Classroom Related Supplies & Accessories 
 

Contract Owner - National Joint Powers Alliance (NJPA) Website: www.njpacoop.org  In order to 

access the pricing and terms of this contract an agency must be a registered member of NJPA.  

Membership is free and the simple enrollment application can be completed online at the NJPA 

website. 

 

Contract Term - August 1, 2010 – July 31, 2014 (plus a 1 year optional extension) 

 

Single Award - Staples Contract & Commercial, Inc, operating as Staples Advantage (other 

unsuccessful bidder was Independent Stationers Inc.)  

 

Products Included - Office, Classroom, Toner, Paper, Facilities, and Transactional Furniture.  

Additionally Print, Promo, Digital Copy, and specials available as Sourced Goods. 

 

Pricing: 

To provide NJPA and its members with a stable and auditable pricing structure, Staples proposed a 

line item offering consisting of fixed prices and set terms for price adjustments. The proposed line 

item method avoids the potential pricing and audit shortfalls inherent in a formulary discount method 

which could include cost plus or discounts from list price with margin floors. 

• Hot List 
– Net Priced: 800+ SKU’s: Majority Toner & Paper related products 

• Ink/toner, cut sheet paper, toilet tissue, paper towels, etc. 

– Staples may request a price change adjustment for Hot List Pricing items by submitting to 

NJPA, no more than once a calendar quarter, a request for price adjustment(s). Although 

change does not have to take effect on the start of the calendar quarter.  

– Price changes require NJPA approval. 

 

• Core List 

– Net Priced: Over 15,000 (as of May 2011) in stock Staples SKU’s & Classroom Supplies. 

– Prices fixed for a year (Jan 1 – Dec 31). 

– Staples can submit a request for price changes annually, 30 days prior to Dec 31. 

– Requires NJPA approval. 

– If approved, Jan. 1st is the effective date of any changes. 

 

• Sourced Goods 

– Wholesalers/Printing/Promo/DCS/Specials/etc. 

– Prices for Sourced Goods including Custom Print and Digital Copy & Print shall be those 

prices that appear on www.stapleslink.com when ordered or as otherwise established between 

Staples and each member at the time the order is placed 

– Sourced Goods only applies to items/orders processed through Sunrise or ISIS/InVision. 

 

Ceiling Prices - Pricing is to be established as a ceiling price. At no time may the proposed 

products/services be offered pursuant to this Contract at prices above this ceiling price without 

approval by NJPA.  
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“This document is intended as a reference only and is not an official contract document. Please contact your Vertical 

Market Team with any questions pertaining to this contract.” 

 

Volume Price Discounts - Proposers are free to offer volume discounts from the quantity-of-one 

pricing documented in a Contract resulting from this RFP. Volume considerations shall be 

determined between the Vendor and individual NJPA Members on a case-by-case basis. 

 

New/Discontinued Items: Each calendar quarter, Staples will provide NJPA with an updated report, 

which shall identify the SKU numbers and prices for the new items that Staples added to the Core 

List or Hot List after the date of the prior quarter’s report received by NJPA, as well as remove those 

items that were discontinued after the date of the prior quarter’s report. 

 

Rebates - Staples will pay each member a volume rebate of such member’s Net Sales annually, to be 

paid within thirty (30) Calendar Days of each annual anniversary of the member’s first order date, 

calculated as follows or as otherwise agreed to in writing by Staples and the member (“Volume 

Rebate”): 

 

Net Sales Customer Volume Rebate 

$           0.00 - $  75,000 0% 

$  75,000.01 - $150,000 1% 

$150,000.01 - $300,000 2% 

$300,000.01 - $500,000 3% 

$500,000.01 - $750,000 4% 

$750,000.01 or more 5% 

 

Payment of all Volume Rebates paid hereunder is (i) contingent upon the member paying all invoices 

within the payment terms specified in the contract; and (ii) based on the individual member’s 

aggregate annual Net Sales and is payable back to dollar one. 

 
“Net Sales” - The gross sales price of the Core Items, Hot List Items, and Sourced Goods 

(collectively, the “Products”) less shipping costs (including freight charges and insurance), taxes, 

duties, any rebates actually paid, discounts and allowances actually taken, rejections and returns to the 

extent credit is given or paid, excluding Product purchases made at Staples’ retail store locations. 

 

Baked-in Rebate Option – We can apply the estimated rebate percentage to net item pricing in lieu of 

the annual rebate for customers who cannot accept an annual rebate check for various reasons. 

(Contact your Vertical Market Team before offering this solution as we will need to discuss the 

details) 

 

Rebates for Line of Business Purchases – Line of business purchases qualify for the annual rebate 

only if billed through Sunrise or ISIS/InVision. Example: Purchases made solely through STS/Sequoia 

would not be calculated in the rebate totals.    

 

Delivery - Staples offers Free next-business-day shipping under the NJPA contract 

 

Minimum Order Size - $35.00 Minimum order size 

 

Payment Terms – Net 30 Days unless otherwise agreed upon by Staples and a specific buyer 
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Auditing - During the Term, Vendor will, upon not less than fourteen (14) business days’ prior written 

request, make available to NJPA no more than once per calendar year, at Vendor’s corporate offices, during 

normal business hours, the reports and/or documents from Vendor pertaining to all invoices sent by Vendor 

and payments made by NJPA members for all products/services purchased under this Contract. NJPA may 

employ an independent auditor or NJPA may choose to conduct such audit on its own behalf. Vendor shall 

have the right to approve the independent auditor, which approval shall not be unreasonably withheld. Upon 

approval and after the auditor has executed an appropriate confidentiality agreement, Vendor will permit the 

auditor to review the relevant Vendor documents.  NJPA shall be responsible for paying the auditor’s fees. The 

parties will make every reasonable effort to fairly and equitably resolve discrepancies to the satisfaction of 

both parties. 

 

Retail Stores - Contract pricing is available at Staples retail stores on NJPA contract items (Sunrise 

Accounts Only) 

 

Copy & Print items - Since many of our customers also turn to Staples for their print needs, we have 

the following options for NJPA and its members to make such purchases: 

 
Custom Print 

From business cards and stationery to greeting cards, stamps and nameplates, we offer a wide selection of 

high-quality print products that can be ordered on the same award-winning Web site as your office 

supplies. NJPA and members can upload its pre-approved organization templates to ensure brand 

consistency while giving users the ability to personalize their print products and proof them online before 

submitting their orders. We’ll deliver exactly the way you approved it. 

 

Digital Copy & Print 

We operate a national network of closed door, non-retail digital-print-on-demand production facilities to 

produce your sales and marketing collateral, signage, presentations and other mission-critical documents. 

These facilities are managed by industry experts who use a rigorous control process and leading-edge 

technology to ensure the highest quality. Our Web-to-print ordering system enables you to upload, save 

and reconfigure documents and place orders for nationwide delivery. 
Our capabilities include, but are not limited to: 

· Digital color and high-speed black & white copying 

· Wide-format, color printing and finishing 

· Complete binding and finishing services 

· CD/DVD duplication 

 

The prices for Custom Print and Digital Copy & Print shall be those prices that appear on 

www.stapleslink.com when ordered or as otherwise established between Staples and each member at the 

time the order is placed. 

 

Staples Retail Copy & Print Centers - We have created a program where contract customers can 

make in-store copy and print purchases at a minimum of a 10% discount. This program offers the 

additional benefits of a billing system utilizing a Convenience Card or registered company 

Procurement Card and usage reporting. For members using Staples Convenience Cards, copy 

purchases will appear on your organization’s regular Staples invoice. 

 

Contract Documents - The cumulative documentation consists of the RFP, the entire Proposer’s 

response, and a fully executed “Acceptance and Award.  There is no single contract document. The 

applicable contract documents can be found at the following link: NJPA Contract # 031210 

113 of 114

http://www.njpacoop.org/contract-purchasing-solutions/contracts/contract-details?ltemplate=details&pageId=41&lcommtypeid=10&item_id=345&category=&subcategory=


 

“This document is intended as a reference only and is not an official contract document. Please contact your Vertical 

Market Team with any questions pertaining to this contract.” 

 

NJPA Admin Fee – Staples pays NJPA an admin fee of 2% on all sales run through the NJPA 

contracts. This fee is typical of cooperative contracts as it covers the costs of facilitating and 

marketing the contract along with other contract management expenses. This fee does not impact the 

customer in any way.  

 

NJPA Price Overrides – At no time should any NJPA customer pricing be overridden higher than 

active NJPA Ceiling pricing 

 

State Contract Awards under NJPA – Numerous states have awarded Staples by adopting our 

NJPA Office Supplies and/or Janitorial Contract as their state-approved contract. Although NJPA is 

the basis for the award, these states have unique limitations and requirements regarding the pricing, 

product offering, and/or services offered under their state-awarded NJPA contract. These restrictions 

only apply to State agencies and the cities, counties, schools, etc. (“Locals”) in each respective state 

that piggyback off the NJPA/State-specific contract. These piggybacking agencies are therefore 

governed by the pricing terms, product restrictions, & rebates of the applicable state contract. For 

example, piggybacking agencies of these state-specific contracts are not able to add an additional 

customer-specific core list to their program. Also, deviated pricing on Janitorial items is not allowed 

on the state-specific contracts. Finally, the NJPA volume rebate may go directly to the state, not to 

the participating agency using the state-specific contract. See state chart below for details.   

 

Please note, since most local agencies (cities counties, schools, etc) are not required to use the state-

awarded versions of the NJPA contract, you may use the standard NJPA contract, which includes the 

ability to apply customer-specific pricing, even in most of the states below. Simply ask the customer 

if they are required to use the State contract award. An exception to this is NJ where the standard 

NJPA contract is not allowed, only the State-awarded NJPA contract. 
 

Contact Don Hasch or Jeremy Landis for specific situations regarding affected customers in the states 

below. 

 GA 

 MD 

 NJ 

 DE 

 OH 

 MS 

 

NO PRICE OVERRIDES ALLOWED ON THE STATE-SPECIFIC AWARDS 

 
 

114 of 114


	Consent 08-Cooperative Purchase Agreements: Hardware & Office Supplies
	0-Table of Contents
	1-Description Analysis
	2-Attachment 1
	3-Applied Technologys Agreement
	4-Home Depot Agreement
	5-WSCA Agreement
	6-Fastenal Agreement
	7-CA PA Agreement
	8-Lowes Agreement
	9-Staples Agreement




