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3.        Power Point Presentation





















September 18, 2007

COUNCIL SIGN WORKSHOP

Attachment 3



TOPICS FOR DISCUSSION

• BILLBOARDS (OFFSITE SIGNS)

• READERBOARDS (MOVING OR 
CHANGING IMAGE DISPLAYS)

• ILLUMINATED AND PROJECTION 
SIGNS



CURRENT DEFINITION:
OFFSITE SIGN

• “Offsite sign” means any sign not located 
on the premises of the business or entity 
indicated or advertised by such sign. 
This definition shall include billboards, 
poster panels, painted bulletins and 
other similar advertising displays.  City 
Code Sec. 15.148.1170



BILLBOARD PROVISIONS IN 
CURRENT CITY CODE

• ALLOWED IN C-4, M-1 AND M-2, SUBJECT TO 
CONTENT NEUTRAL, TIME, PLACE AND MANNER 
RESTRICTIONS (HEIGHT, SIZE, SPACING)

• ALLOWED IN C-2 ZONES, BUT ONLY IF THERE IS NO 
INCREASE IN THE NUMBER OF OFFSITE SIGNS IN 
THE C-2 ZONE

• GENERALLY PROHIBITED IF WITHIN 660 FEET OF A 
FREEWAY OR HIGHWAY AND VISIBLE TO DRIVERS 
(CALIFORNIA OUTDOOR ADVERTISING ACT)



REMOVAL OF LEGAL BUT
NON-CONFORMING

BILLBOARDS

• PROHIBITED BY THE CALIFORNIA OUTDOOR 
ADVERTISING ACT, ABSENT 
COMPENSATION OR RELOCATION 
AGREEMENT

• NARROW EXCEPTIONS FOR BILLBOARDS IN 
RESIDENTIAL AND AGRICULTURAL AREAS







TRENDS

• Nation-wide trend: Almost all local governments 
now ban new billboards 

• Four states have complete state-wide bans on 
all billboards (Alaska, Hawaii, Maine, Vermont)

• When question is put to voters, they usually 
approve bans on all new billboards (SFO, Reno)

• Huge debate looms over “digital conversion”



TRENDS (cont’d)

• Much electronic advertising is avoidable 
by consumers
– TIVO, IPOD, internet radio, multi-channel 

cable
• Advertisers want “unavoidable” messages
• Thus, demand for outdoor advertising is 

increasing



WHY BILLBOARDS ARE 
DIFFERENT

• Store signs are accessories to the store, 
related to the main activity on the site, 
usually economic transactions involving 
live people on-site

• A billboard is a “principal use”, not an 
accessory – no people present, no 
transactions on-site

• Free-standing billboards create a new 
blockage of the public view



WHY BILLBOARDS ARE 
DIFFERENT (cont’d)

• Once established, a billboard is essentially 
forever. The structures last many decades.

• Store signs can be amortized out in 15 
years, billboards require full buyout.



BILLBOARD LAW

• Billboards may be regulated as a separate class
• Billboards displaying off-site commercial 

messages may be banned
• No scientific studies are required to justify the 

ban (sign companies often dispute this)
• Billboards may be restricted to particular areas
• Size and height rules are enforceable even 

when the sign ordinance contains some invalid 
provisions



OPTIONS FOR 
REGULATING BILLBOARDS

• A BAN ON ALL NEW BILLBOARDS, NO EXCEPTIONS

• A BAN ON ALL NEW BILLBOARDS, EXCEPTIONS FOR 
RELOCATION AGREEMENTS WITH THE CITY, WITH 
CONTENT NEUTRAL, TIME, PLACE AND MANNER 
RESTRICTIONS (SIZE, HEIGHT, ETC.)

• A BAN ON ALL NEW BILLBOARDS, WITH 
EXCEPTIONS FOR CERTAIN LOCATIONS, SUBJECT 
TO CONTENT NEUTRAL, TIME, PLACE AND MANNER 
RESTRICTIONS (SIZE, HEIGHT, ETC.)



READERBOARDS (MOVING 
ELECTRONIC DISPLAYS)

• LARGE SIGNS WITH MOVING OR 
CHANGING IMAGES

• USED FOR BOTH ONSITE AND 
OFFSITE ADVERTISING DISPLAYS











• MOVING SIGNS PROHIBITED

• ANIMATED AND INTENSELY LIT SIGNS 
PROHIBITED

PROVISIONS IN CURRENT CITY 
CODE



OPTIONS AVAILABLE FOR 
MOVING ELECTRONIC 

DISPLAYS
• CONTINUE WITH A BAN ON MOVING ELECTRONIC 

DISPLAYS
• ALLOW CHANGING IMAGES IN CERTAIN 

LOCATIONS, SUBJECT TO CONTENT NEUTRAL, 
TIME, PLACE AND MANNER RESTRICTIONS

• ALLOW THEM IN ALL COMMERCIAL AND 
INDUSTRIAL AREAS,  SUBJECT TO CONTENT 
NEUTRAL, TIME, PLACE AND MANNER 
RESTRICTIONS

• OUTDOOR ADVERTISING ACT RESTRICTION ON 
OFFSITE DISPLAYS LOCATED WITHIN 660 FEET OF 
A FREEWAY OR HIGHWAY APPLIES



ILLUMINATED AND 
PROJECTION SIGNS

• PROJECTION SIGNS:  SIGNS 
PROJECTED ONTO BUILDINGS OR 
STRUCTURES

• RARELY USED, BUT INTEREST IS          
INCREASING



PROVISIONS IN 
CURRENT CITY CODE

• NEWER TECHNOLOGY, MAY EITHER BE 
PROHIBITED OR ARE NOT ADDRESSED IN 
CODE

• PROHIBITS SIGNS ANIMATED “BY MEANS 
OTHER THAN CONSTANT ILLUMINATION”

• PROHIBIT SIGNS THAT ARE TOO INTENSE 
IN TERMS OF ILLUMINATION



OPTIONS AVAILABLE FOR 
ILLUMINATED AND 

PROJECTION SIGNS
• BAN ILLUMINATED AND PROJECTION SIGNS

• ALLOW THEM IN CERTAIN LOCATIONS, SUBJECT 
TO CONTENT NEUTRAL, TIME, PLACE AND 
MANNER RESTRICTIONS 

• ALLOW ONSITE, BUT NOT OFFSITE, ADVERTISING, 
SUBJECT TO CONTENT NEUTRAL, TIME, PLACE 
AND MANNER RESTRICTIONS 

• ALLOW ONSITE AND OFFSITE ADVERTISING, 
SUBJECT TO CONTENT NEUTRAL, TIME, PLACE 
AND MANNER RESTRICTIONS


